PERSONA

(Interactive Media Products)

What | Have Done

Process
From the survey, we have garnered a result that also reflects the consensus of the students

and parents who participated. This result was generalized into the persona, where it is
summarized by sections such as the goals, motivation, frustration, and background of our
target audience. Personally, this persona is critical to our project because it serves as a guide
for the next steps and decisions that we will make in the prototype that we are creating. There
are two personas produced, which represent the high school students and the parents,

respectively.
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Aisha is a student in her teenage years and she is currently entering a new chapter of her
life which is college. Currently, she is focused on finding a university that cligns with her
interests and preferences. She often spends her time in academic pursuits and social
media and she is looking for o university that will align to her future and will help her create

an environment that is balanced. supportive, and a field where she can thrive.

GOALS

+ Find a university for college that is aligned with
her passion and is project-hased.

MOTIVATION

+ Knowledge, practical skills. and projects offered
by the course and university.

« Find a university that explore her passion for her
career in a hands-on environment.

« New way of learning that has minimal
examinations and good semester planning.

« Find o good univeristy that has quality
education ond  supportive and  vibrant
otmosphere.

+ Potential job and income opportunities from
their desired course and alumni success stories.

FRUSTRATIONS SOCIAL MEDIA

o]8]J

» Lack of relevant and organized information
about potential universities and study programs

= Sheis overwhelmed by complex website layout.

« Finds it challenging to find relevant resources on
websites.

Jan is a seasoned parent with a wealth of life experience. Born and raised in the
Netherlands, he has always valued education and its role in shaping his children's
futures. Jan has worked in various professional fields over the years and
understands the importance of finding the right educational institution for his

children.

GOALS MOTIVATION

+ Child's
course of

s and copabilities towards o
with their dreams.
« To support his child in finding a university.

+ Child's passion and determination to succeed. in

+ To find @ university that Is close to their location Tiairichosen University’

and offers accommodation options.
+ A good website with proper information about
P offered and

FRUSTRATIONS

+ Lack of information and
resources on university websites.

SOCIAL MEDIA

unorganized

« Overwhelming website layouts.
« Presence of irrelevant information.

+ Difficulty finding relevant resources on
websites,

Fig. 1 First Personas

Additionally, after creating a rough draft of the persona, | reached out to our teacher for
feedback. Most of the feedback revolved around summarizing and simplifying the content
since most of the content in the persona was long. My teacher also advised me to make the
information in the persona more specific for example the goals must follow a relatable storyline

or must cater to the specific needs of ICT students, hence the persona was also revised based



on the feedback that was given to me. The changes that | have made are the revision of the
goals of the persona to make it shorter and more specific, the addition of more information
about the student and the experience of the parents in the background, and the alignment of

the motivation to the goals of the persona.
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BACKGROUND
Aisha is a student in her teenage years and she is currently entering a new chapter of her
life which is college. As a third child of & family of 5, she is currently focused on finding a
university that aligns with her ICT/Media interests and preferences. She often spends her
time in academic persuits learning about UX, Ul, and ICT related projects. She is also fond
of social media and she is looking for a university that will align to her future and will help

her create an environment that is balanced, supportive, and a field where she can thrive.

GOALS

« Find a university for college that is project-
bosed since she is interested in  skill
improvement  over  stondardized  test
evaluations.

+ Find @ university that explores her passion for

ICT especially in Internship opportunities and

has specialized ICT-related facilities.

To find a university that highlights the university

life of freshman students and expectations for

the first year in the institution

MOTIVATION

+ Sections where curriculum, practical skills, and
projects offered by the course and university ore
showcased.

+ A website that highlights the academic year
calendar and semester planning for students.

+ Descriptions of potential job opportunities from
their desired course and alumni success stories.

FRUSTRATIONS

+ Lack of relevant ond organized information
about  potential study
programs.

SOCIAL MEDIA

universities ond

« She s overwhelmed by complex website
layout.

+ Finds it challenging to find relevant resources
on websites.

Jan van der Berg
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BACKGROUND
Jan is a parent of three children ages 25, 20, and 17 respectively. Born and raised in
the Netherlands, he has always valued education and its role in shaping his children's
futures. Jan has worked in various professional fields over the years and have guided
his two previous sons in choosing their desired university for college. From there he
understands the importance of finding the right educational institution for his

children.

GOALS MOTIVATION

+ A complete list of caurse and program afferings

with proper description.
« To support his child in finding a university thot

offers o good facility aligned with ICT and
courses.

+ A secton that enumerates the universities
facilities and map.

« Tofind a university that is close to their location

+ A good website with proper information about
and offers accommodation options.

learning opportunities and scholarship.

FRUSTRATIONS

+ Lack of information ond
resources on university websites.

SOCIAL MEDIA

unorganized

+ Overwhelming website layouts.
- Presence of irrelevant information.

+ Difficulty finding relevant
websites,

resources on

Fig. 2 Final Personas




